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Overview

Technical SEO is the process of optimizing your website’s codebase and server 
configuration to make it as easy as possible for search engines to properly crawl and 
index your site. When done well, technical SEO improves search engine result page 
rankings by helping search engines under how you are delivering valuable content 
and a delightful user experience to your target audiences. With higher rankings come 
additional visibility for your website among searchers, ultimately delivering more well-
qualified traffic to your website.

In the fifth webinar in our continuing The SEO Journey series, we examined advanced 
website audit and optimization techniques including custom crawling strategies, 
page load speed optimizations and the usage of schema. In this workbook, we will 
go one level deeper to provide you with additional tips and tricks to identify technical 
optimization opportunities that you can use to position your website for higher rankings.
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Two Prerequisites
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• A Custom Crawler 
• Baseline SEO Knowledge
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Two Prerequisites: A Custom Crawler

Having a clear understanding of your audience is crucial when creating or evaluating  
content. If audiences don’t find your content valuable, neither will search engines. 

Prior to tackling this checklist, we recommend that you install a custom website crawler, 
which is a piece of software that allows you to index your website much like a search 
engine does, and surface technical errors, insights and opportunities that you can use to 
supercharge your website’s SEO performance.

While there are a number of good tools in the market, we recommend that you use 
Screaming Frog SEO Spider; which is a powerful and flexible crawler for both small and 
large websites. The free version of the software allows for crawling of up to 500 pages, 
although it can be upgraded to a paid version which removes the page limit restrictions and 
introduces additional features.

You can download Screaming Frog SEO Spider at:  
https://www.screamingfrog.co.uk/seo-spider/
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Two Prerequisites: Baseline SEO Knowledge

As this is the final workbook in The SEO Journey series, it is assumed that you have 
familiarized yourself with essential SEO terms, topics and strategies. 

Should any of the language or topics discussed in this document generate confusion, please 
review earlier webinars and workbooks in this series for reference.
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Technical Audit &  
Optimization Checklist
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• Configure Screaming Frog SEO Spider
• Crawl Your Website
• Audit the Data to Gain Context on  

Technical SEO Opportunities
• Prioritize & Optimize
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Technical Audit & Optimization  
Checklist: Step 1

Configure Screaming Frog SEO Spider

The more pages on a website that you crawl the more physical memory is required for 
Screaming Frog SEO Spider. The default setting for 32-bit computers is 1 GB of RAM and the 
default for 64-bit computers is 2 GB of RAM. It is recommended that you set the default to 
no more than 2 GB less than the total amount of RAM on your system to avoid the software 
crashing. Assuming your website has less than 10,000 pages you should be more than fine 
setting this to the 2 GB default.

Menu bar -> Configuation System -> Memory Memory -> choose preset
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Under the Configuration menu, select the 
Spider option and navigate to the Extraction 
tab. 

Spider Configuration -> Extraction

Configuation -> Spider

Click the check boxes under Structured Date 
for JSON-LD, Microdata, RDFa, Schema.
org Validation and Google Validation. This 
will allow for data related to Schema to 
be surfaced in your custom crawl of your 
website. 
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Next, under the Configuration menu select 
“PageSpeed Insights” to set up Screaming 
Frog SEO Spider to evaluate how quickly the 
pages on your website are loading and how 
you can optimize them to load even faster.

To create a “Secret Key” visit https://
developers.google.com/speed/docs/insights/
v5/get-started and click the “Get A Key” 
button under the “Acquiring and using an API 
key” headline. 

Under the dropdown menu select “Create a 
New Project” and click the next button. This 
page will return an API Key that you can then 
copy and paste into the “Secret Key” box 
in Screaming Frog SEO Spider. Once asted, 
click the “Connect” button next to the “Secret 
Key” box in Screaming Frog SEO Spider. If 
you have completed these steps successfully 
the bar at the bottom of the window will 
change from a red “Not Connected” to a 
green “Connected” bar. You can then click 
OK to close the window and begin the crawl 
of your website.
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Technical Audit & Optimization  
Checklist: Step 2

Crawl Your Website

In the box at the top of the Screaming Frog 
SEO Spider window, you can enter the URL 
for your website. Once entered, press the 
“Start” button to the right of the box to be-
gin the crawl of your site. Please note that 
depending on the number of pages on your 
website, the crawl may take anywhere from 5 
minutes to more than an hour.

URL field Start
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After crawling, it’s time to use the data you gathered to gain context on your website. Specifically, 
browse through the sections in the box in the top right of Screaming Frog SEO Spider to get a feel 
for trends and anomalies that can inform your technical optimizations. For instance:

• SEO Elements: evaluate the number of HTML pages that the crawler identifies. Does the number of pages 
found match your expectations?

• Protocol: are all of the pages on your website returning HTTPS to indicate a secure connection for the user?
• Response Codes: are the expected pages on your website returning 200 OK codes to indicate the page is 

loading correctly?
• URLs: are the URLs on your website using non-ASCII characters, duplicate or have improper usage of 

underscores?
• Page Titles: do the pages on your website feature non-duplicative Title tags that are 60 characters or less?
• Meta Descriptions: do the pages on your website feature non-duplicative Meta Descriptions that are over 70 

characters but less than 155 characters?
• Images: do the images on your website feature descriptive Alt Text?
• Canonicals: do the pages on your website properly utilize canonical tags, including self-referencing canonicals?
• Structured Data: do any pages on your website use microdata, JSON-LD or RDFa? If so, is it properly 

formatted?
• Sitemaps: does your website feature a properly formatted XML sitemap?
• PageSpeed: are any of the pages on your website return PageSpeed errors or showcase critical opportunities 

for improvement, such as minify JavaScript, properly size images or eliminate render-blocking resources?

Technical Audit & Optimization  
Checklist: Step 3

Audit the Data to Gain Context on Technical SEO Opportunities
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Once you have reviewed the data returned 
by Screaming Frog SEO Spider in your 
crawl you now can prioritize optimization 
needs and lay out your plan to make the 
required changes. 

Leverage the learnings from 
the entire SEO Journey 
series to improve technical 
performance and increase 
search engine rankings.

Technical Audit & Optimization  
Checklist: Step 4

Prioritize & Optimize
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Additional Technical SEO 
Reading Resources 
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• What is Technical SEO? https://www.reliablesoft.net/technical-seo/

• Comprehensive Technical SEO Audit: https://www.distilled.net/technical-seo-audit-checklist/

• The Complete 51-Point SEO Checklist: https://www.clickminded.com/seo-checklist/

• The Roadmap to a Complete Technical SEO Audit: https://cognitiveseo.com/blog/17963/techni-
cal-seo-checklist/

• How to Use Screaming Frog: https://www.distilled.net/resources/how-to-use-screaming-frog-a-beginners-
guide/

• The Beginner’s Guide to Using Screaming Frog: https://www.seoblog.com/guide-screaming-frog/

• Screaming Frog Guide to Doing Almost Anything: https://www.seerinteractive.com/blog/screaming-frog-
guide/
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Method Savvy is a marketing consultancy that helps ambitious leaders 
find better ways to grow their brand and business. Our three focus areas, 
brand, experience, and growth acceleration, help create connected brand 
experiences that influence behavioral change at scale. SEO is one of many 
components we specialize in that help brands build a foundation for the 
ecosystem they want. 


